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Practice Standard for CNNN Nurses 

Advertising  
 
Practice standards set out requirements related to specific aspects of 
nurses’ practice. They link with other standards, policies and bylaws of the 
College of Nurses of the Northwest Territories and Nunavut and all 
legislation relevant to nursing practice.  
 
Advertising is the act of calling the attention of the general public to a service or 
product that is being provided. Advertising can come in different forms, including print, 
radio or digital media and is a mechanism to promote businesses. Advertising must be 
ethical, truthful, accurate, professional, verifiable, and maintain the public trust in the 
nursing profession. CNNN requires that all advertising be consistent with federal and 
provincial legislation. Nurses are encouraged to refer to the Canadian Code of 
Advertising Standards for guidance.  
 

Nursing  
 

Nurses who are in independent practice must ensure their practice complies 
with CNNN’s Nurses in Independent Practice Standard of Practice. 

 
A nurse shall NOT engage in advertising that is untruthful, inaccurate or otherwise 
capable of misleading or misinforming the public.  It is expected that the public will be 
provided with accurate information that does not exaggerate the benefits of the 
services provided or detract from the public image of the nursing profession. 
 
When advertising to the public a nurse is responsible for: 

 

• Including a description of services being offered to the public to help clients 
make informed decisions 

• Including their name and protected title 

• Including only accurate, factual and verifiable information 
 

 
 
Nurses are prohibited from including testimonials in advertisements for nursing 
services. This restriction is designed to maintain the integrity of nursing practice, 

https://cannn.ca/wp-content/uploads/2026/01/Approved-Independent-Practice.pdf
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protect the public from misleading information, and ensure that all claims about 
nursing services are evidence-based. 
 
Financial incentives or discounts for services are not permitted and may contribute to 
the appearance of impropriety, potentially undermining the trust in the therapeutic 
relationship.  En Endorsements are not appropriate in advertising material.  Private, 
for-profit services are to be structured to reflect the true costs of providing care, 
ensuring that all clients receive equitable services. 
 
Use of the CNNN logo is prohibited, as are any communications that imply a nurse is 
speaking on behalf of, or as representing CNNN.  
 

Health Product  
 

The Canadian Food and Drugs Act (1985) defines an ‘advertisement’ as “any 
representation by means whatever for the purpose of promoting directly or indirectly 
the sale or disposal of any food, drug, cosmetic or device”. Any person who promotes 
the sale of a specific health product is subject to advertising legislation. 

 
Nurses should familiarize themselves with The Canadian Food and Drugs Act and the 
Food and Drug Regulations to ensure product advertising is consistent with legislative 
requirements.  

 

Social Media  
 

Social media has become a popular form of promotion and advertisement. When 
advertising on social media, nurses must continue to meet the standards of practice in 
all cases.  

 
Nurses must maintain professional boundaries, confidentiality and privacy while using 
social media and refrain from engaging in practices that can reflect negatively on their 
employer and/or the nursing profession. 

 
Nurses are required to comply with CNNN’s Social Media Standard of Practice:  
Social-Media-SOP.pdf. Social media use that undermines the public’s confidence 
in the nursing profession may be subject to review. 

 

 
 

 

 

https://cannn.ca/wp-content/uploads/2025/02/Social-Media-SOP.pdf



